Mansion

8 set up to me,

Mail Order

It looked like

It's only 6 million dollars and comes
complete with swimming pool, tennis
court and a breathtaking view.
By Joseph Sugarman
Have I gota deal. And evenif youdon't completely opened so you had an
this home you'll love the story. unobstructed view of the Ocean—no par-
t all started with an invitation. T was titions, no a‘up&g:rlinf beams, >
invited by one of the top real estate  The sound that filled the house with

dewi in thewunu{toattendz_par-
ctgd:t is home in Malibu, California. 1
idn't know why. All the developer would
is, ""Just come!
e jet was waiting for me at 0'Hare
airport in Chicago and his chauffeur
driven limousine met me at Los Angeles
for the drive to Malibu. It was class all
the way.
‘When I drove up to the home there was
a going on, Rolls Royces were lin-
up everywhere and the noise and
music from the house made it clear that
something special was going on.
VERY FAMOUS GUESTS
After 1 entered and was introduced to
the host and his wife, they took me
around and introduced me to some of

mail order copy writer who writes
all those interesting mail order ads”’

I met a famous movie star, a national-
ly fi sports broad , & 50
opera TV star, a few famous b
o

, the most famous quarterback in

, another famous movie star and

two famous California iticians, 1

recognized e and a few even

; knew who I was. In fact, some of them

' were my customers. But why was I there?
I still didn’t know,

I had a chance to look around the house.
Now, I've seen beautiful homes in my life
but this one had to be the most impressive
I've ever seen. First, it was on top of a
90 foot bluff overlooking a sandy beach
and the Pacific Ocean, dly, it was

music first appeared to be live. But later
I found that the home had the best
acoustics ever designed into a personal
residence with a sound system rival-
ed a recording studio. And what a per-
ence.

There was a sunken tennis court, a

swimming pool, whirlpool bath and solid

state electronic lighting system that was
controlled from any e in the house.
The ceilings were 25 feet high and the in-
terior decor was so ly done that

1 could easily understand why it won all
sorts of awards. But why was I here?

‘Why were all my expenses paid for? Then
I found out.
The developer and his wife set me up

in one of the five bedrooms and after the
guests had left invited me into the living
room. “‘Joe, the reason we've invited you
here is that we want you to write an
advertisement to sell our house. You're
ane of the nation's top copywriters, and
since this house is an award-winnin
world-class residence, we wanted a mrldn:
class riter to do it justice!’

Now I'll admit, I was ed. “But
I'm a mail order copywriter. How could
I possibly sell a house this expensive?”’

VERY SPECIAL
“Easy,’ replied the developer. "By its
value. lens m&:rtyia very special. It's
on a peninsula that sticks out of the curv-
ed that faces Los Angeles. When you
look from the cliff you see Los Angeles
as if it was rising out of the ocean. And
we are on a point, we do not get

night and I could see the entire shore line
of Log Angeles. It was like I was on a
cruise ship at sea and I could look over
the Pacific and back at the city.
Then I recognized the cliff. Was this the
site of the most publicized wedding in
show business where seven helicopters
hovered above taking pictures? I found
out later that it was.
The home took complete advan of
the view. Practically every room
the ocean. And the sliding glass doors

the harsh winds off the ocean but rather
gentle breezes all year long. The p
ty itself is so valuable that our next door

.neighbwpaiddueemeﬂlﬁundoﬂmfor

hil; one bedroom houa}g y .
was ing to fee v Pm
sorry, but there's no way Iucanml your
home. I refuse to write anythin except
under my own company name, %mi Im
not in the real estate business!’ But the
developer persisted.

*Joe, you really can be. This house is

A thoroughly modern mail order man,

Joe Sugarman started out in the way pioneer mail order entrepreneurs did: on his kitchen table. He
writes all his own ads. This is a typical example, but I must admit the product seems a little expensive,
Note the long copy. Joe believes as long as you make sure people want to read the next sentence, that's
all you have to worry about. Sounds much easier than it is. Note also, no coupon. His readers all have

phones and credit cards.

an investment. There's a lot of foreign
mouelzl out I'.haroi. And ai} it takes is that
spec on looking for a celebrity-
mhmwg:lné-dssa]wmonmoﬂhebeﬂ
sites in America and presto, it's sold!'
FINAL REFUSAL
I refused and it was my final refusal.

“I'm sorry. I cannot sell ing without
a 30 day return privilege. My customers
all have the oap:rmmty to return
anything we sell them for a prompt and
courteous refund. And then there's the
credit card issue. We make it easy for
them to purchase with either Master-
Card, Visa or American Express!’

Well, the rest is history. I am indeed
oﬂmiz thﬁ: house for sale. Flen?e call me.
at 564-7000 and arrange for a per-
sonal showing. Then I you to buy it.
‘We accept Visa, Hasteur(rg:rd, American
Express, American dollars, Japanese Yen
or any negotiable hard currency.

After Eou bugwthe home, live in it for
30 days. Enj spec view, walk
on the ben?tggzﬂ beaches, experience the
spacious living. If, after 30 days, you
aren't completely satisfied, return the
home to the original owner for a prompt
and courteous refund.

The developer and his wife are thrill
that [ am selling their home. They realize
that the mail order business is a lot dif-
ferent than the real estate business and
are willing to compromise. But don’t you
compromise, If you truly are one of those
rare people in search of a spectacular
home on the best location in America, call
me per lly at no obligation, today.
PS: If don’t have time for the showing,
please gr‘#era video tape of the home. (Please
refer to product number ?WLE&S&:& $20

lus pn:mge and handl ress
Ec!wﬁarc it card bm:zwl our toll-free
number below,
Malibu Mansion ............. $6,000,000

O

O
One JS&A Plaza, Northbrook, Illinois 60062
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